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Your facilitators

I am not a medical educator
I am not a researcher

I work with medical educators and I am 
passionate about the topic and 
personally use social media in all aspects 
of my professional and personal life.

About IAMSE 

IAMSE is an international organization with a focus 
on advancing medical science education through 
faculty development.

• Annual meeting
• Webinar series
• Publications (journal, manuals)

Train you to become a better educator
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Goals of the workshop 

Provide a better understanding of how social media 
(#SoMe) can be used to disseminate research

– Develop a better understanding of the various #SoMe 
platforms 

– Share examples of how #SoMe can be used 
throughout the research process

– Demonstrate how #SoMe can influence impact
– Share strategies to effectively use Twitter
– Share strategies to effectively use Facebook
– Introduce Altmetrics

Background of participants
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Why do we need to share?

Why do we need to share research?

• Communicating the scientific research is as 
important as the research itself.

• Research needs to be shared in order for others 
to build upon existing work.

• If publication is not the goal, the research will not 
have the greatest impact.

• Not all journals have a traditional impact.
• Not all journals are represented in international 

bibliographic databases.
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Who is interested in the research?

• Your institution
• Colleagues within your institution
• Colleagues in the international community
• Public at large?

How can we use #SoMe?
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How can we use #SoMe

How can we use #SoMe?
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How can we use #SoMe?

The Social Media Editor at Medical Journals: Responsibilities, Goals, Barriers, and Facilitators, 
Academic Medicine, 2018 Lopez, Melany; Chan, Teresa M.,  Thoma, Brent,  Arora, Vineet M., Trueger, 
N. Seth, MD, MPH

How can we use #SoMe?

• Connecting with collaborators interested in 
the same topic

• Collecting data through online surveys
• Asking questions
• Asking for feedback on project design
• Sharing results
• Sharing the published manuscripts
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But does it really work?

Is #SoMe effective?
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Is #SoMe effective?

Conclusions:
“Tweets can predict highly cited articles 
within the first 3 days of article publication. 
Social media activity either increases 
citations or reflects the underlying qualities 
of the article that also predict citations, but 
the true use of these metrics is to measure 
the distinct concept of social impact.” 

Is #SoMe effective?

Further:

“It is a fascinating and compelling finding 
that the collective intelligence of Twitter 
users can, within limitations, predict 
citations, which normally take years to 
accumulate. “
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Is #SoMe effective?

Is #SoMe effective?
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What about LinkedIn?

LinkedIn is a business-oriented social 
networking site. 

Founded in December 2002 and launched in 
May 2003, it is mainly used for professional 
networking. As of January 2011, LinkedIn 
had more than 101 million registered 
users, spanning more than 200 countries 
and territories worldwide.
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What about LinkedIn?

What about LinkedIn?
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Twitter

What is Twitter?

Twitter is a microblogging and social 
networking service on which users post and 
interact with messages known as "tweets". 
Tweets are restricted to 280 characters

Twitter
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Twitter

Step 1: 

Who to follow?

Evaluate profiles and determine research 
interests and overall effectiveness.
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Who to follow?

Who to follow?
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Who to follow?

Who to follow?
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Elements of an effective profile

• UserID
• Profile picture
• Focus on professional interests
• Use of #Hashtags
• Not always a complete sentence

Who to follow?

• Associations
• Journals
• #Hashtags by Topic
• #Hashtags of Events
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Follow people who are following the same 
associations in which you have an interest!

What is a #hashtag?

A hashtag is a type of metadata tag used on 
social networks such as Twitter and other 
microblogging services, allowing users to 
apply dynamic, user-generated tagging which 
makes it possible for others to easily find 
messages with a specific theme or content.

Source:  Wikipedia
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What is a #Hashtag?

#Hashtags in Medical Education

• #MedEd -> Medical Education
• #FoaMed ->  Free Open Access Medical 

Education
• #IAMSE22 -> IAMSE Conference in 2022
• #HMIChat -> Harvard Macy Institute Tweet 

Chat
• #Pathology -> Anything related to 

Pathology
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#Hashtag vs @Tagging

Tagging alerts a Twitter user that you are 
referencing them.

@IAMSE -> Association
@MedSciEdu -> Journal
@jkhewett -> Individual

What to tweet?

Review the article “Twelve tips for applying 
the science of learning to health 
professions education “ and draft 3 tweets 
to share.
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What to tweet?

Dissection of a Tweet
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Dissection of a Tweet

Dissection of a Tweet
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What about Facebook?

• Personal Account
• Professional Account
• Professional Profile Page

What about Facebook?

• Personal Account

While it may be easier to use, it may not be 
appropriate 

• Unable to keep private life private
• Student vs Faculty Boundaries
• Inappropriate content
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What about Facebook?

• Professional Account

Create a new Facebook account with a new 
UserID/Password

• Only accept friend requests from professional 
network

• Control post content

Unable to be found within Facebook Content Search!

What about Facebook?
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What about Facebook?

Professional Facebook Page
• Already set up to support “authors”
• Allows for anyone on Facebook to find and 

“Like” your content
• Individuals can easily share your content 

with their network
• Connected to your personal account 

without sharing personal details

What about Facebook?
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What about Facebook?

What about Facebook?
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What about Research Gate?

Research Gate

ResearchGate is a commercial social 
networking site for scientists and researchers 
to share papers, ask and answer questions, 
and find collaborators.

Approximately 3 million users
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Research Gate

Why be on Research Gate?
• Sharing publications
• Connecting with colleagues
• Seeking new collaborations
• Obtaining statistics and metrics on use of 

uploaded publications
• Asking questions of researchers around the 

world that have the same set of interests

Research Gate
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How do we measure results?

Altmetrics – What does it measure?
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Altmetrics – What does it measure?

Definition: 
In scholarly and scientific 
publishing, altmetrics are non-traditional 
bibliometrics proposed as an alternative or 
complement to more traditional citation 
impact metrics, such as impact factor and h-
index. ...Altmetrics use public APIs across 
platforms to gather data with open scripts 
and algorithms.

Source:  Wikipedia

Altmetrics – What does it measure?

• Blog posts
• Facebook mentions
• Tweets
• Google+
• Wikipedia Mentions
• Other resources
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Altmetrics – What does it measure?

• Altmetrics are complements for traditional 
metrics, not replacements

• They are quicker to accumulate
• They document non-scholarly attention 

and influence
• They can be used to track the attention for 

non-traditional research outputs

Altmetrics – What does it measure?

Disadvantages:
• They cannot tell us anything about the 

quality of the research
• It is impossible to keep track of everything 

everyone is doing, so the picture is always 
incomplete
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Altmetrics – What does it measure?

• Altmetrics can tell us about public 
influence and non-traditional scholarly 
influence, which can occasionally predict 
later citations.

• You need both kinds of metrics to get the 
full picture of research’s value.

Measuring Results - Altmetrics
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What about Academic Promotion?

• 2016 Mayo Clinic began to include digital 
and social media scholarship in 
consideration for P&T

• Institutions need to develop clear 
guidelines governing activity of faculty 
members on social media

• Institutions should provide training on the 
appropriate use of social media in health 
care and academia
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What about Academic Promotion

“Career advancement based on social media 
should progress when the scholar creates a 
portfolio demonstrating a niche, quality 
throughput, and impact, followed by the 
recognition from promotion and tenure 
committees that this portfolio is in line with 
the institutional mission, of high quality, and 
consistent with appraisal guidelines” 

“More than Likes and Tweets: Creating Social Media Portfolios for Academic Promotion and Tenure” Journal of GME, August 2017

Take Home Messages

• Sharing your research is as important as 
the research 

• Social networks can be used to compliment 
the research process

• Social networks are essential for the 
sharing of research

• Tweet composition and profile description 
are essential components for success
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Discussion

Further Reference

• 5 tips for promoting your research through Facebook -
https://tinyurl.com/ycug6x8p

• How to promote your work through LinkedIn -
https://tinyurl.com/ybxnw4z9

• How to promote your research through blogging -
https://tinyurl.com/ycuk5a7d

More information for authors:

www.sahep.org   info@sahep.org
under construction
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